NON-RENEWING
MEMBER SURVEY

July 2017
=319

Membership Status Club Size (Members)

21.2% Less than 10 [N 28.1%

10to 19 59.2%
20t029 [N 12.7%

30 or more I 4.0%

56.4%
22.4%

B | may renew in the future

intend to renew soon Club Attendance
B | do not plan to renew
41.3%

Likelihood of Recommending
Toastmasters (Out of 10) 29.2%
B o

8.0 I
All Often Some  Rarely  Never

Contacted for Renewal
No times

20.1%

8.4%

Yes

Duration of Glub Meetings

15.47%
43.1%

0
1327 11.4%
Top Reasons for Not Less than 1 hour
Renewing 1t0o 2 hours 1N
More than 2 hours Il
32.2% I Tiine constraints
26.6% Personal, health, work or family Rate your Glub
(Out of 9)

24.0% [N \oved or job transfer

Is there something that could have organization [T
been done to convince you to renew?
Professionalism | X
Goal Achievement: | Y. N
participation |
a1 Networking | T

No Yes

Non-Renewing Member

Demographics Employment

116%  Status
_ 9.3%

Gender

B Employed for wages

66.1% — 6.5% Self-Employed
488%  512% N —

Age 6.5% B Other

187024 N 10.3% Top Industries
N 28.2% . P
gg:g 22 T —— 28.2% 19.2% MM Information & Communications (including IT)
457054 — 2 1 15.0% WM Finance & Insurance
557064 TN 134 0 11.7% I Educational Services
/0

89% [ Health Care & Social Assistance

650ROVER I 5.5%
0 8.4% MM Other Services (excluding Public Administration)

Education Level Role in Organization
31.3% q Specialist/Coordinator/Analyst 1 39.4%
v Manager/Supervisor [l 28.1%

Sr. Leadership (VP, Sr. Director) [l 10.9%

38.9%

B Bachelor's Degree

Master's Degree Assistant/Admin [l 9.5%

B Some Coll .
55‘? . 13.9% g O(t’lqler olege Sole Proprieter [l 8.1%
b/ 10.3% B Associate's Degree bxecutive Bl 4.1

+/-5.9% 0 95% 1.6% 92.9%

Margin of Error Confidence Interval Response Rate Completion Rate




