



Brand and Trademark Design Standards for Videos

The purpose of this document is to assist you with creating videos that abide with Toastmasters’ Intellectual Property Protocol.

By creating materials that follow Toastmasters’ protocol, you contribute to the organization’s brand awareness and consistency. You also help protect the intellectual property and global perception of Toastmasters International.

All videos must follow these branding and trademark standards, as detailed below, and as listed in the Brand Manual. Please note: Guidelines are subject to change, without notice.

•	Use only branded colors for all materials, including text. (Brand Manual, page. 28)
•	Branded fonts must be used for all text. Arial is the most commonly used branded font. (Brand
Manual, pgs. 39-43
•	The Toastmasters logo must not be altered or truncated in any way. Do not create unique logos or taglines. For more information on the use of logos, please reference the Brand Manual, page
36.
•	District or club numbers should be placed below the logo to indicate clearly that the video was created by a district or club.
•	Clip art, cartoons or other images must never be used alongside any Toastmasters trademarks.
•	All videos must contain an introduction with the following disclaimer:

“Toastmasters International and all other Toastmasters International trademarks and copyrights are the sole property of Toastmasters International. This video is the opinion of the creator and is independent of Toastmasters International. It is not authorized by, endorsed by, sponsored by, affiliated with, or otherwise approved by Toastmasters International.”

•	Credits at the end of the video, should:
o	List the name, club or district of the person or team that created the video
o	Cite any Toastmasters International material used within the video
o	Display the copyright symbol, the district or club number, and the current year
•	Content Requirements: Each district or club must obtain written permission from every individual in the video. Please use the  video release form for each one, and store the documents together with all other district or club documents.
•	The video must not infringe on the intellectual property, privacy, publicity rights, ownership or any other legal or moral rights of any third party, and must be suitable for public viewing. You must either obtain permission to use, or remove or blur out, all intellectual property visible in the video.
•	Refer to the Video Tips and Tricks for the best possible result.
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To download Toastmasters’ logos, please visit the  Logo and Design Elements section on the Logos, Images and Templates page on the Toastmasters website.

Please submit videos for trademark and brand approval by completing a Trademark Use Request form.

Each video is reviewed on an individual basis; our Executive team grants final approval. Toastmasters International reserves the right to revoke permission at its sole discretion at any time and to deny any future similar videos. Videos not created by Toastmasters International World Headquarters (WHQ) are not considered official; there must be a clear distinction that the video was not created by WHQ.

If you have brand-related questions, please email brand@toastmasters.org. For trademark and copyright questions, please email Trademarks at  trademarks@toastmasters.org.

Thank you for your understanding and cooperation. By communicating a consistent brand, you increase understanding and global awareness of Toastmasters International.
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